Рекомендуемые вопросы и задания к зачету
1   The power of media communication to produce changes in the world, models of    communication influence. 
2  Typology of the social and individual functions of mass communication systems.

3  Criteria for news election, news determinants.

4 Typology of news: hard news, soft news, investigative reports; criteria of the hardness or softness of news.

5 The print media in Britain: the national newspapers and magazines, difference in format, style and content.

6 The broadcast media in Britain: radio and television.

7 The print media in the USA, newspapers and magazines: circulation, style and   content.

8  The broadcast media in the USA: radio and television.

9  Newspaper reporting: the structure, format and content of a print news story.

10 Television news  package: variations and patterns of structure.

11  Linguistic peculiarities and style of newspaper reporting.

12  Language peculiarities and style of headline English.

13 The language and style of broadcast reporting: grammar, attribution, the use of  names and title.

14 The language and style of broadcast reporting: the use of quotes, time elements, abbreviations.

15  Functions of advertising in society: marketing, educational, economic, social.

16  Advertising and persuasion, methods used in persuasive advertising.

17  Film history: periods in the history of film art.

18  The development of classical Hollywood cinema.

19 The history of the Academy of Motion Picture Arts and Sciences in the USA.

20 Globalization of mass communication systems.

21 Ways of expressing bias in the news.

22 Ways of detecting biased news coverage.

23 Mass media audience, stages in audience evolution.

24 Ways of stereotyping in the media, consequences of stereotyping.

25 Target audiences, principles of niche marketing.

26 Characteristics of the print media audiences, radio audiences, television audiences.

27 The prosocial effects of mass communication systems.

28 The effects of the media on anti-social behaviour.

29 Educational impact of television.

30 The causes and nature of television addiction. 
